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Tagging System

Content Pillars Program Areas/Categories



Post Volume & Campaign/Tag Breakdown

Content Pillars Program Areas

*Note: The discrepancy in post volume is due to some posts falling into
more than one tag category, which Sprout counts as multiple posts.
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Profile Performance Summary - JCC* 

Network Breakdown

*Inclusive of ALL activity on our social media profiles - not
necessarily associated with any posts.

ImpressionsNetwork Engagements Engagement Rate

Followers: 7,183

Followers: 4,292

Followers: 2,581



Profile Performance Summary - Camps 
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Followers: 202
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Top 5 Performing Posts - JCC
By Engagement Rate

These engagement rates are about 10x the social
media average! (2-5%)

5. Am Shalom Teachers - FB2. Growing Hope Recap - LI 3. EC Back to School - FB 4. 1st Growing Hope Recap - LI1.   Annual Meeting - FB



Top 5 Performing Posts - Apachi
By Engagement Rate

5. Rosh Hashannah - FB2. Sports Camp - FB 3. Shabbat Shalom - FB 4. Early Bird Reg - FB1.  Endless Summer Recap - FB



Top 5 Performing Posts - Chi
By Engagement Rate

5. Early Bird Reg - FB

Blue = our posts

Black = Lindsey’s posts

2.  Wedding/Gender - FB 3. Throw Back - FB 4. Back to School - IG1.  Wedding - FB



Top 4 Performing Posts - Sunrise
By Engagement Rate

4. Tel Aviv Research - IG1.  Tel Aviv Research - FB 2. Tel Aviv Mental Health - FB 3. Tel Aviv Mental Health - IG 5. Tel Aviv Research - IG



Final Thoughts & Discussion...

What makes you want to buy a ticket to something, or what makes you want to
donate? 

What non profits do you follow?

September was a standout month, with top-performing posts reaching engagement rates nearly
ten times the industry average. 

Growing Hope, camp recaps, and Shabbat Shalom messages led the way, proving that
storytelling, community connection, and timely recognition really resonate with our audiences.

 Posts celebrating people and meaningful moments—like teachers, early childhood milestones, and
camp memories—consistently sparked engagement across platforms. 
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